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VACANCY 
SENIOR MANAGER – DIGITAL PRODUCTS 
 
 
The International Cricket Council (‘ICC’) is the global governing body for the sport, which administers all 
aspects of international cricket.  
 

We are currently looking for Senior Manager – Digital Products, based at the ICC headquarters in Dubai, 
UAE. The role will Lead ICC’s digital product ecosystem defining strategy, delivering high-impact digital 
platforms (ICC website, mobile apps, ICC.tv), and driving AI-enabled, data-driven innovation that enhances 
global fan engagement, commercial growth and organisational effectiveness.  

The role will shape the next generation of digital experiences for hundreds of millions of cricket fans 
worldwide, transforming how they discover, follow, watch and interact with cricket. It will also play a critical 
part in modernising ICC’s digital ecosystem by partnering with technology vendors, content teams, event 
operations and analytics teams to deliver integrated, fan-first digital solutions. 

 
Principal Accountabilities 
 
Responsibilities and accountabilities of Senior Manager – Digital Products includes but are not limited to 
the following:  
 
Core Competencies 
 

1. Strategic & Analytical Thinking 

• Translates ICC’s digital, fan engagement, and content strategies into multi-year roadmaps for web, 
app and OTT platforms.  

• Uses market trends, competitive insights, and data to prioritise investments and optimise fan 
experiences 

2. Relationship Management & Collaboration 

• Builds trusted partnerships across Digital, Commercial, Events, Marketing, Cricket Operations, 
Content, and Technology.  

• Manages complex, multi-party delivery structures involving vendors, agencies and internal 
stakeholders 

3. Problem Solving, Curiosity & Innovation  

• Identifies opportunities for fan-first innovation: personalisation, interactive streaming, gamification, 
loyalty features, AI-assisted experiences, and new content formats. 

• Continuously scans the sports-tech, OTT, MarTech, and entertainment landscape for emerging 
trends. 

4. Fan-First Mindset  

• Demonstrates deep empathy for global cricket fans and cultures. 
• Designs experiences optimised for major global markets including India, Asia, United Kingdom, 

Australia and the USA. 
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Technical Competencies 
 

1. Digital Product Management 

• Leads full product lifecycle: discovery → requirements → design → build → launch → iterate. 
• Strong understanding of digital platforms, CMS, app frameworks, web performance, and fan 

engagement tools. 
• Skilled in backlog management, agile methodologies (Scrum/Kanban), and cross-functional 

delivery. 
• Familiarity with using AI technology to improve development processes, enhanced user 

experiences and improved business outcomes. 

OTT, Streaming & Video Product Expertise 

• Deep experience with live streaming, VOD, video players, content delivery networks, encoding and 
performance optimization. 

• Manages vendor relationships, delivery pipelines, feature rollout, and QA processes. 

 
Knowledge, Skills, Attitude and Experience  

• 10+ years in digital product management, OTT/streaming, data product leadership, or digital 
transformation. 

• Proven ownership of high-traffic consumer platforms (web/app/OTT). 
• Expertise in video streaming, content management, fan engagement and personalisation. 
• Strong technical understanding of APIs, CMS, app frameworks, identity stacks (SSO/CRM), 

analytics, CDNs, Cloud and security. 
• Demonstrated success working with cross-functional teams and external vendors. 
• Exceptional stakeholder management across editorial, engineering, commercial and marketing. 
• Experience with global digital products, especially in South Asia, Asia-Pacific and Middle East 

markets. 
• Understanding of sports broadcast models, live content workflows and event operations. 
• Experience with gamification, loyalty, interactive features and fan engagement tools. 
• Knowledge of cricket and its fan behaviour patterns. 
• Fosters a culture of ownership, innovation, and continuous improvement. 
• Ensures strong relationship with vendors and delivery teams. 
• Ensures on-time, on-budget delivery for ICC digital products. 
• Defines KPIs and success metrics for features, releases, and platforms. 
• Growth in digital reach, usage and engagement across ICC platforms. 
• Improved stability, uptime and performance during major events. 
• Delivery of high-quality digital releases on schedule and within budget. 
• Enhancements in fan satisfaction, business outcomes and overall platform experience. 
• Strong cross-functional alignment and high stakeholder satisfaction. 
• Ensures data privacy, regulatory compliance, digital security and accessibility standards. 
• Implements structured processes for QA, monitoring, release management and incident response. 

 
Conditions of Employment 
 

• The role is based in our headquarters in Dubai, UAE. 
• The selected candidate will be required to provide two recent work references: and 
• The compensation offered will be commensurate with qualifications and experience. 

 
If you feel that you can meet the challenge, please email your CV, with a covering letter to:  
recruitment@icc-cricket.com    
 
The last date to respond to this advert is Friday, 5 December 2025. Due to the overwhelming number 
of quality applicants, only shortlisted candidates will be contacted. 
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